
Loren

Q: Tell me about your background?
After I realized I wouldn’t be a professional baseball player, my dream job was speech writer. I have degrees in both public policy 
and business administration and I’ve worked in the public, non-profit and private sectors. While I don’t think I’ll be a speech writer, 
either, I’d like to think my background has allowed me to learn a few words in a lot of languages and to tell interesting stories.
For my MBA, I went to the Bainbridge Graduate Institute, a tiny new school in Seattle that bestows MBAs in sustainable business. 
Aside from grappling with difficult questions of corporate social responsibility and citizenship, the faculty devoted much of their 

energy to transforming us into leaders and change agents, rather than administrators. As a result, I view business as a fundamentally disruptive force that 
only truly functions as intended when people within and between businesses collaborate effectively.

Q: How did your MBA prepare you for the work you do at Lenati?
Lenati, in many ways, exemplifies the values of my MBA. Its culture is both entrepreneurial, which means you take responsibility for your own development 
and the health of the firm, and highly collaborative. I think the basics of a business education – business case creation, analysis, organizational manage-
ment, etc. – can help most people find a consultative approach to solving problems, but the emphasis in my program on how you work with and understand 
the needs of clients and colleagues has made Lenati an incredible fit for my passions and skill set.

Q: How has Lenati helped you to grow your career?
A typical consulting joke is that our profession is for people who don’t know what they want to be when the grow up but who are already adults. Some 
people use consulting as a springboard to accelerate their development and get to the job they want more quickly. I’ve found that the mix of moving 
between clients and industries while building expertise – that combination of short term flexibility and long term growth – is really rewarding.
Lenati has given me the chance to work with some of the most talented, intelligent and passionate people in professional services in the northwest. I have a 
great work life balance and I can’t imagine a better opportunity to define and advance my own career.

Q: Describe the characteristics that you think make a successful consultant at Lenati?
There are attributes that make a consultant generally successful – inquisitiveness, flexibility, superior organization – and those all apply to Lenati. Consul-
tants here also tend to be highly collaborative, which, frankly, is not a trait a lot of other firms cultivate. At the end of the day, those who can find ways to 
work well with others and nurture relationships with mentors are going to be the most successful at Lenati.

Consultant Stories - “In Their Own Words”

Amanda

Q: Tell me about your background?
I have a background in strategic product marketing, revenue management, and pricing optimization.  I came to Lenati from the 
travel industry where I spent three years in sales and marketing roles. I hold dual Bachelor's degrees in International Studies and 
French from the University of Washington with an emphasis in International Political Economy and Global Health.

Q: What initially attracted you to Lenati?
I stumbled onto the Lenati blog by accident while researching customer retention strategies; I was hoping to find some new ideas 

to jumpstart the programs I was already running at Holland America Line. I was instantly impressed by the thought leadership displayed in the articles and 
whitepapers and found my way back to the site many times.
 
When I saw an open position listed a few months later, I decided to apply. I took it as an opportunity to learn a little more about the people behind the blog I 
had been following. When I first reached out to Lenati, I actually had no intention of leaving my current position, but Lenati quickly changed my mind about 
making the move. Each individual I spoke with during the interview process was engaged and passionate about the work they were doing. The intellectual, 
collaborative environment drew me in almost immediately and I have never looked back.

Q: Where have you grown your skills since coming to Lenati?
Whatever project I am working on, I am always learning something new.  Every engagement is a new opportunity to expand my knowledge-base and hone 
my skills.  While each unique client challenge provides a new learning opportunity, I’ve absorbed the bulk of my expertise from my fellow Lenatians.  There 
is a vast diversity of backgrounds and experience across the company, exposure to which offers seemingly endless capacity for growth.
I’ve made more personal career progress (especially in terms of skills) in the short time I’ve been at Lenati than I have in the whole of my career.  The 
Lenati atmosphere promotes learning and professional development; I’m allowed true ownership over my own work and everyone, from peer to partner, is 
open and honest with their feedback.  The result is a drive that pushes each Lenatian to do their best work, every time. 

Before I came to Lenati, I approached my work with raw power. I ‘work-horsed’ my way through every challenge. While I was successful, I accomplished 
goals without polish. At Lenati, I’ve gained confidence in my own abilities and learned ‘polish,’ a certain finesse that truly sets my current work apart. 

Q: Outside of projects/formalized relationships, what do you enjoy about Lenati?
The people, hands down. I’ve never worked with a more welcoming, vibrant group of people.  There is plenty to be said about the pure mind power and 
intellectual strength of my colleagues, but there is even more to be said of their character. Always willing to lend a helping hand, they approach their day 
with more positivity than I’ve ever seen at any company. 

When I first joined, I had some reservations about the firm’s size. With just over 50 people, I was concerned how the size may affect working relationships.  
In the past, I’ve associated smaller groups with a cliquish nature. I soon found these fears to be completely unfounded. I’ve made some of my very best 
friends at Lenati; I honestly enjoy walking into the office knowing I’ll be greeted with authentic interest and genuine camaraderie.

Jared

Q: What initially attracted you to Lenati?
What I like about Lenati is that it is a strategy-based consulting firm made up of sales and marketing professionals that are super 
passionate about what they do. I knew that I would be able to glean a lot from the people here at Lenati because they have so 
much experience around business disciplines that interest me.

Q: Tell me about your background?
I do not have what can be considered a “typical” consulting background. I started my career in the startup space so my background is more generalized 
than some career consultants. The first  six years of my post-graduate career I helped launch a couple of companies. I  found myself wearing a lot of hats 
and having to do everything from accounting and finance to recruiting and sales. What I liked about it was that it gave me experience in many different 
aspects of business. From that exposure, I was able to quickly determine what I liked and didn’t like around business disciplines.

After enduring the benefits of startups such as sleep deprivation and one-course meals, I decided to move into a more stable position. I spent a few years 
building a division of a contracting business. Ultimately, the learning curve got flat and I got restless. I came to realize that the fast pace and ever changing 
environment of startups was addicting but not stable enough for my current life stage.

Armed with a better understanding of my talents and work needs I began to seek a career that would be stable but conducive to my fluctuating curiousity 
and desire for learning opportunities. Consulting seemed to be a natural fit because it allowed me to focus on business functions that I was passionate 
about but also gives me exposure to different business problems in different industries.

Q: What do you share with your friends about Lenati?
I tell people that I love Lenati because it is a strategy focused sales and marketing consulting firm. It is clear that Lenati’s interest is in strategy and not in 
project management or staff augmentation type projects. This was the main differentiator for me.

Q: How have your projects, compelled, stimulated or challenged you?
What I like about the projects I have been on so far is that regardless of my prior experience there is always something new that I don’t know. No matter 
how many times you might have done a project in a particular space, usually the unique situation provides opportunities to learn and tackle components 
that are new.

Since technology is always changing and innovation is constant there is a need for continuous learning that is very stimulating and that keeps it challenging 
for me.  


